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Facebook Ad Basics
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Components to a WHY video
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Components to a WHY video
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Components to a WHY video
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TYPES OF ONE MINUTEVIDEOS

STAGE STORY

HOW VIDEOS

GRATITUDE SELFIE INTERVIEW SIZZLE REEL

PERSONINTERVIEW PERSON INTERVIEW  
SELFIE SELFIE

WHAT VIDEOS
FORMALINTERVIEW FORMAL COURSE SELFIE ASSISTED HOW TO

WEBINAR PROMO PRODUCT INFO GUIDE OFFER

WHY VIDEOS

LET’STALK TOUR OFFER
6021



HOW TO SHOOT VIDEO INTERVIEWS IN A HOTELWHEN
ALLYOU HAVE IS AN IPHONE AND NO EQUIPMENT

Use lamp shades and put lights on both sides while you  
hold your phone doing the interview.

Have as much open space behind the subject you are  
interviewing.

Ideally the subject should be facing in the corner.

If you're tired, to help make you look fresh, put some ice  
under your eyes. It reduces the puffiness making you look
vibrant and reenergized.

22



Four Components of The One Minute Video

THE ONE MINUTE VIDEO
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Content Planning

Planning out one minute
videos

Identify the three items  
above for your business/  
brand and upload a word  

document.
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Know your audience -
https://blitzmetrics.com/IGC

Know your brand -
https://blitzmetrics.com/PBG

Know your content -
https://blitzmetrics.com/CMG

Assignment



AMPLIFYING VIDEO

Boosting On Facebook

Use $1/day on Facebook to make sure your video  
is seen by the people who will engage with it.

Micro-target selected audiences to match the  
content.

Learn how to boost posts effectively  
on Facebook. Check out our  
Facebook Dollar a Day course.  
https://blitzmetrics.com/fdd/

Assignment
Boost a video for $1 a day  
for 5 days.
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Dollar a day layering technique
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AMPLIFYING YOUR VIDEO

Transcription  
(FancyHands task)

One-minute video snippets  
(show 3-4, ideally square)

Show notes (landing  
page that has  
podcast link)

15-second highlights

https://youtu.be/VtS4n5I10mM

Full YouTube internal link

Article (blog post)
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AMPLIFYING YOUR VIDEO

15-second highlights

YouTube for landscape

Square for Facebook

Square for website

CHANNEL VARIANTS

Instagram for vertical
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Key Video Tips & Examples

Search

Remember to keep videos relatively short! Facebook  
recommends videos between 20-90 seconds in length, so we  
recommend 1 minute as a good place to start.

Each why video should be unique from the rest. By creating 3
different why videos, 3 how videos, and 3 what videos, a local
business is able to test which type of story performs the best!

The videos do not have to be fancy. You do not need special  
lights, graphics, or a set. You will just need your smartphone, and  
one minute of insightful content.

We will take you through examples of the why, the how, and the what  
videos.

Converting Views Into
Sales - The What(example)

Story Building -
The Why (example)

Engagement &
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Relationship Building -
The How (example)



Topic Wheel

Your  
Product

TopicA

TopicB

TopicC

TopicD

TopicF

TopicE

YourBrand

30



Topic Wheel
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Topic Wheel
Use answerthepublic.com
or look at type-ahead
search results.
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Susan Sly’s Topic Wheel

PROFESSIONAL
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SPEAKER

DIGITAL MARKETING

START UPSENTREPRENEURSHIP

WOMEN CEO’S 
AND FOUNDERSPRODUCTIVITY



TIM FERRIS

BRENDAN BURCHARD

GLENN STEARNS

JESSE ITZLER

NEIL PATEL

HARVEY MACKAY

JOSEPH MCLELLAND JR
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TERRI SJODIN

ZACH FERRES

CHRISTINE JONES

CHERYL LEWIS

ROBIN ROBBINS

CHRISTINE JONES

KATHY COOVERMARK VICTOR HANSEN

DENNIS YU MARCUS MURPHY

ZENOVIA ANDREWS

PROFESSIONAL 
SPEAKER

ENTREPRENEURSHIP

PRODUCTIVITY

DIGITAL MARKETING

WOMEN CEO’S 
AND FOUNDERS

STARTUPS



CrowdRiff’s Topic Wheel

Visual
Marketing
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Influencers

Social Media

User-Generated 
Content

Digital Asset 
Management

Artificial 
Intelligence



Topic Wheel
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Topic Wheel
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Advanced Facebook ads
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Omni-Channel
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Omni-Channel
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Omni-Channel
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Repurposing Content
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Repurposing Content
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Repurposing Content
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Creative Considerations for Direct Response - best practices for mobile-first creative

•Video Creation Toolkit – new tool that enables video creation from still assets
•Building a Manual Product Catalog - necessary for Collection Ad Format
•Improve your Facebook targeting by leveraging all of the FB targeting options

• Custom Audiences
• Lookalike Audiences
• Facebook Native Audiences

•Free Facebook Training via Blueprint - https://www.facebook.com/blueprint
•Hiring ads on Facebook - https://www.facebook.com/business/pages/post-job

• Reach applicants in your local market through boosting -
https://www.facebook.com/business/help/135546850296973?ref=fbb_jobs
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http://www.facebook.com/blueprint
http://www.facebook.com/business/pages/post-job
http://www.facebook.com/business/help/135546850296973?ref=fbb_jobs


•For creative inspiration and sharing of mocks on devices - https://www.facebook.com/ads/creativehub
•Facebook Marketplace information - https://www.facebook.com/marketplace/learn-
more/business/ecommerce
•Store Visit Methodology Information:

1. Store visits - https://www.facebook.com/business/help/176164682883378
2. How we calculate store visits - https://www.facebook.com/business/help/1150627594978290
3. Understanding measurement - https://www.facebook.com/business/help/561829764004039

•Offline Conversion:
1. About Facebook Offline Conversions
2. Getting Started
3. Uploading offline data

•Retail Playbook Resource Guide – overview all our ad formats and objectives
•great document to train employees or as a reference guide
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http://www.facebook.com/ads/creativehub
http://www.facebook.com/ads/creativehub
http://www.facebook.com/marketplace/learn-
http://www.facebook.com/marketplace/learn-
http://www.facebook.com/business/help/176164682883378
http://www.facebook.com/business/help/176164682883378
http://www.facebook.com/business/help/1150627594978290
http://www.facebook.com/business/help/1150627594978290
http://www.facebook.com/business/help/561829764004039
http://www.facebook.com/business/help/561829764004039


One-Minute Video Checklist

Assignment - Make one-minute video.

3. Production vs. Post-production
Set up camera, lighting, tripod and microphone.
Learn how to screen capture for free – Wistia Soapbox.
Use free editing software – HitFilm Express.

1. Become a member of our Facebook
Group
https://www.facebook.com/groups/BlitzAcademy/
BlitzMetrics Academy Group: a safe place for members of 
this course to create and publish their videos, in a 
supportive setting with other members.
Assignment–Join  the Facebook group and post a

1 minute video so the other members can get to know 
you better.

2. Making a One Minute Video
#253

Study the  4 components of a one minute video.

Why one minute video?

Learn to use Facebook auto captioning for free. #251 

Assignment - Record a video and upload it 
without editing to Facebook Page.

4. Content Planning
Understand and research your audience/targeting. Know 
your brand - www.blitzmetrics.com/PBG
Assignment - Identify the three most important items to 
your brand.

5. Editing Video
Save time on editing by not recording more footage than
you need.
Use free editing software until you are proficient to ready
to move to a premier software, like Camtasia, Adobe
AfterEffects, etc.
Assignment - Clip the head and tail of your video so there
is no wasted time.

#254

#255

#256

#257

http://www.facebook.com/groups/BlitzAcademy/
http://www.facebook.com/groups/BlitzAcademy/
http://www.facebook.com/groups/BlitzAcademy/
http://www.blitzmetrics.com/PBG









