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TRUCKLOAD FULL OF INSIGHTS COMING YOUR WAY!
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Who is Skift?

SEVEN YEARS
IN...

Skift has become the most influential media
brand in global travel, it is how the travel
industry and larger world deciphers the sector
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“There's always a story. It's all
stories, really. The sun coming up
every day is a story. Everything's
got a story in it. Change the story,
change the world.”
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Terry Pratchett, A Hat Full of Sky




WHAT DOES INNOVATION
MEAN TO ME?

NEW PERSPECTIVES AND
NEW WAYS OF LOOKING AT
THE WORLD
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Seven Ways to Think Like a
21st-Century Economist
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DAVID EPSTEIN

AUTHOR OF THE SPORTS GENE



SMALL IS
HAVING A BIG
MOMENT
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REDEFINE SCALE AS
RESONANCE

To be big part of lives of those
who really care about you



| wrote this in 2015
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TRAVEL

ISTHE WORLD'S

LARGEST INDUSTRY. THE SKIFT
LETS START ACTING LIKE IT. RALLYING CRY
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TECH SHOULD BE
INVISIBLE.

DESIGN &
EXPERIENCE 1S THE
NEW MARKETING BELIEVE




CROWDRIFF SEE 2019

"DESIGN IS THE NEW MARKETING. IT IS THE PRODUCT ITSELF, NOT
THE ADS OR THE SLOGAN. DESIGN IS THE SUPPLY CHAIN OF
PATAGONIA, THE ETHICS OF PURPLE CARROT AND THE CUSTOMER
SERVICE AT UNION SQUARE CAFE. "
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TRAVEL
BRANDS

IF EVERYONE'S AN EXPERT,

Still the Holy Grail in
tourism: Connecting
travelers to their
immediate surroundings
in meaningful wauys.
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THE MOST FORWARD-THINKING
TRAVEL BRANDS ARE

GIVE
TRAVELERS
CONTROL, OR
ILLUSION OF
CONTROL




YOU ARE,
THEREFORE YOU BOOK.

UBIQUITOUS
BOOKING
HASN'T
TAKEN OFF,
TOO MUCH
FRICTION
STILL
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Unlikely this will
ever be part of a
single travel
brand, that is a
realization | have
come fo.




2020

The Future Has

THE UNBUNDLING

Arrived...And We il
THE ON-DEMANDIFICATION

Aren't There In OF EVERYTHING.

THE MOBILITY
The Future Yet OF EVERYTHING.




UNDERTOURISM IS THE NEW
OVERTOURISM

ALTERNATIVES!
ALTERNATIVES!
ALTERNATIVES!

ALT DESTINATIONS.

ALT STORIES.

ALT SEASONS.



GOOGLE'S DOMINATION OF LOCAL
DISCOVERY IS ALMOST COMPLETE

GOOGLE MAPS!
GOOGLE MAPS!
GOOGLE MAPS!

THE SUPERAPP OF LOCAL




THE FUTURE OF
TRAVEL WILL BE
DRIVEN BY URBAN
LIVING
INNOVATIONS

ORI LIVING


http://www.youtube.com/watch?v=-g_2uohEmKg

SUBSCRIPTION TRAVEL IS THE
NEXT FRONTIER OF LOYALTY



http://www.youtube.com/watch?v=Sk32CSQOoio

