Building a Mission-driven
Travel Brand
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@ @alzaz






G Adventures

Our world deserves more you.

HELLO






“Bruce seems to be one
of those entrepreneurs who
understand that human
dignity, freedom, and genuine
wellbeing are more important
than the accumulation
of wealth.”

— His Holiness the 14th Dalai Lama
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G TOURING

BASE CAMP Market Harborough. United Kingdom

Toronto, Canacla

v

SPARTA
Naxos, Greece
L3
\\
THE FRONTIER S
Boston, United States S

.4 THE BEACH
Bridgetown, Barbados

THE JUNGLE/THE ISLAND
San Jose, Costa Rica
.\__
\__‘-
THE EGUATOR
Quro, Ecuador
THE LIGHTHOUSE
Lma, Peru
THE FINCHHOUSE &—— THE SUN GATE /
Galigagos, Ecuador Cuzco Pery

— ® GAUCHO CENTRAL
Buenos Aires. ARGENTINA

THE UTTERMOST
Uibusa ARGENTINA

-

Berln, Deutschland

Longon, United KGngdom .
o

Cape Town South Africa
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THE YURT
Tashient, Uzbekistan

THE ERIDGE
Istanbud, Turkey

. .
-~ g
,# THE CASTLE
Tokyo, Japan
i ‘ //
e ———
— o THE TEANOUSE
Chengau, China
THE FORT ' ! . . “e
New Delhv, India ‘ .; . . )
— ® THE KINGDOM
: Bangkoi, Thailand
° o~ @ THE BAZAAR/THE SOUK
~-\__\\ Caro, Egypt
\
5 A
SAFARI CENTRAL 4
Nairobi, Kenys

4 THE WOOLSHED
Aucikiand, New Zealand

Mebourne. Australia
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~ Small-ship adventures on the wqﬁﬂ‘s(,great
rivers. L~ ,g;:.,q-,.. 2
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18-to- Thlrtysometh'

Flexible, fresh, and fun adventures thaﬁ

-nt

slow down. UL

all |
?ventures on the woflc!l g’ great railways.
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Active " L

Hiking, biking, and kayaking adventures
across the world. ot
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NATIONAL
GEOGRAPHIC

PO RIANF Y S
""" G Advenlures



NATIONAL
GEOGRAPHIC
FAMILY JOURNEYS

National Geographic Family Journeys
with G Adventures is a new line of trips
for adventure-loving families in search
of a meaningful way to discover the
world together.
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G Adventures

Our world deserves more you.

HOW DID WE GET

HERE?



OUR PURPOSE




OUR PURPOSE













1e world has eve
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Women On Wheels
New Delhi, India







G Adventures

9005







G Adventures

Our world deserves more you.

G FOR GOOD
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G Adventlures
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better world one commitment at a time
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G Adventures

Our world deserves more you.

COMMUNITY TOURISM



What is Community Tourism?

OR COMMUNITY-BASED TOURISM (CBT).

It Is tourism that is community-owned or managed, often
an association comprising of several locally-owned businesses
with the goal of providing benefits to the community.

In other words, it's tourism that aims to benefit local people
and their environment.

It was born out of the idea that tourism could be a tool for community
development while at the same time offering
unigue local experiences for travellers.



G Adventures

Our world deserves more you.

COMMUNITY TOURISM

The G Definition
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What if you could change
the world just by going
on holiday?

<



We're a social enterprise and we’ve been pioneers

of community tourism since the day we started our
tours 30 years ago. Our tours, built together through
meaningful relationships with local communities, directly
benefit the people

and places we visit. But it doesn’t stop there.
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The communities we impact extend far beyon?j thé‘sé :
destinations, to our employees, supplier and agent
partners, small business owners, customers, social
followers, and travellers just like you. And we’'re trying to
bring more people into this larger community to power its
potential, including local and Indigenous communities,
women, youth, cultures across borders, people who have
traditionally been marginalized or undervalued. It's a
ripple effect.
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S0, when you travel with us, with ourecommunity, yo‘u’\\ll get
a more enriching experience that gives back-and helps
make the world better. And by changing the way we see
ourselves and our relationship with the world, we can make
a difference in our own communities back home, too. The
ripples keep getting bigger. It’s about changing people’s
lives through travel, all while having the time of your life.

Come together, and join our movement.

Our world deserves more.
Our world deserves more youl.



G Adventures

Our world deserves more you.

INTERNAL






G Adventures

Our world deserves more you.

EXTERNAL
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G Adventures

Our world deserves more you.

> Starts from the top

> What's your core business?

> What's your purpose that transcends the core
business?

> How are you going to deliver the purpose?

> Stay committed - which includes keeping it fresh

> HoOw do you share it - inside and out?
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